
Key drivers and technologies are 
accessible, prevalent, and ready to 
be integrated into the ecosystem

ACT

Key drivers and technologies are 
still being actively developed and 
not very prevalent

ANALYZE

Key drivers and technologies are 
still at a nascent discovery and 
experimental stage

AWARE

UBIQUITOUS
MARKETSPACES

HYPER-PERSONALIZED
COMMERCE

METAVERSE 
COMMERCE 

ULTRA-PRECISE
DELIVERY NETWORKS

The enablement of tailored shopping 
experience with the creation of 
uniquely-individualized products

Highly-efficient speedy deliveries 
that locate you anywhere, even 
when you are on the move

ECO-COMMERCE

Green Cloud
Computing

Concious
Consumerism

Extended
Reality (XR)

Virtual
Worlds

Eco-friendly and sustainable practices 
ingrained throughout the entire 
e-commerce value chain

Future Trends

Key Drivers

The reality of virtual goods and services delivered 
in rich immersive and interactive virtual worlds

E-Commerce Trend Radar

Omnipresent consumer touchpoints 
enable anytime, anywhere commerce

Next Generation
Wireless

Social
Commerce

Artificial
Intelligence (AI)

Sustainable
Agendas

Internet
of Things (IoT)

Anticipatory
Analytics

Blockchain & Distributed
Ledger Technologies (DLTs)
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Recommendations 
E-Commerce Trend Radar Paper

Identify key players within the 
Malaysian e-commerce value chain 
and keep them abreast of the new 
trends through strategic workshops 
and engagements. 
 

Understand some of the challenges 
faced by the players within the 
value chain and identify specific 
solutions to embrace these new 
technologies.

Revise and strengthen regulations 
around e-commerce to be prepare  
for the new types of security 
challenges and breaches as the 
industry embraces metaverses.

Work together with the relevant 
Ministries and Agencies in 
advocating policies on the 
adoption of sustainability 
initiatives within the local 
e-commerce industry .
 

1 2 3 4
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We would like to express our gratitude to representatives from Alibaba 
Group, Amazon, Ant Group & Ant Chain, Bank Negara Malaysia, Baozun 
Inc., ByteDance (TikTok), Meta (Facebook), Google, Huawei Technologies, 
Tencent, Twitter Inc., the United Nations and the World Economic Forum,
all of whom have taken their time to share their insights on the e-commerce 
ecosystem with us. The sharing has been invaluable in igniting our thought 
process for the development of this E-Commerce Trend Radar paper.  

Our appreciation also goes out to our e-commerce community, who took 
the time to participate actively in our surveys and interview sessions. Their 
support and inputs have been most crucial in providing us with a much 
better understanding of the development of the e-commerce landscape in 
Malaysia. 

This E-Commerce Trend Radar Paper would not have been possible without 
the help of everyone who has contributed their time, thoughts, and insights.



E-COMMERCE
TREND
RADAR Envisioning the next

decade in e-commerce

June 2022Malaysia Digital Economy Corporation (MDEC)


